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- 3.000.000




1995- 2000 2000- 2005 2003- 2008 2007-2012

Brussels 1 Brussels 2 Amsterdam 1 Brussels 3

House of the Future

+ Office of the Future

+ Future Industries
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Living Tomorrowg Brussels 1

1995¢ 2000

1.000 m2

House of the Future '1

157 participants

6 Mio Euro



Living Tomorrowg Brussel?

2000¢ 2005
2.7/00 m2

House of the Future
Offlce of the Future




Living Tomorrowg Amsterdam

2003¢ 2008
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Living Tomorrowg Brussels 3

2007¢ 2012

5.500 m2 i

House of the Future
Office of t Future |



2010¢ 2015
15.000m?

Living Lab
Event Complex
Wellness center

40-60 participants

16.000.00& investment

Zorgwoning van de Toekomst © 201



LivingTomorrow

wPrivateinitiative
wFounded in 1991
wFirst project opened in Brussels in 1995

wKnowledgeplatform &networking
wConnectingpver 300 companies, governments, academics
wSensitizing over 150.000 to 200.000 visitgearly
(> 3.000.000 since 1995)
wEXperience project
wEXxclusivdnnovation Event Platform

wMarketing, event andprofile tool
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The Living Tomorrow Concept

Living Tomorrow Is a vision of
how people will
live and work




10 themes




\

Technology & Automation

Services

Energy

Environment &lealth

Security & Safety SMART
Mobility ~ HOME

Design & Arts

Building & Architecture
Leisure& Education
Media & Information
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Our participants as of today
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Aton Publishing B&M Consulting Cipal Echo Lumco Euroset Giacomini aniés  RARADE®  beed DOXIS

B Indoor Collection Livios Parky/Caseleno/Decospan City of Vilvoorde
Zilveravenue MediaCiti oco Tunstall Cili'™®

All Vac Bizerba Boss Paints Connexie Digitopia Dzine EPS Four Points Gamma
Initial Kone Promat Speedheat Tony Baert Verhaert & C° Vitra
Wanzl  Wincor-Nixdorf
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Partners ?



Closed Innovation
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Closed Innovation

Vision Accelerate Metrics

Human

Resources
I)

Innovation
Board ?
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Open Innovation

Open Innovatio
Molecules

Innovation
Atoms

TomorrowlLab

Inspire and Connect by Immovation




Open Innovation

Open Innovatio
Molecu

Network

\?

Knowledge

\? L.

Combine
) )

—

Right
Kl'artners ?
TomorrowlLab

Inspire and Connect by Immovation

Introduce

Measure?




TomorrowLab

Inspire and Connect by Innovation

-

. 4
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TomorrowlLab

Innovation hurdles D

“If you are
not
completely
satisfied with
the return

onyour
investments

in
innovation,
what are the
obstacles
you face ?”

© TomorrowlLab
CEOQ Survey 2009

Vision / Knowledge

nmero markerroo Lone [ D 35%
inapeauate externaL couasoration [ B N2 0%
ek of cooroivanon [ D 232%
unsuppornivi curure / cumate [ 2+ o/,
umireo customer / marker insichts [N B 25%
seiecnine TherichTioeas [ Y] 2 ¢
no cooowav To measuze [ B 21 %
not enoucH creaTioeas [ &%
markering communicarions [ 3% -
insurricient sk mer. suprort [ 17 % s

COMPETITORS ARE MORE INNOVATIVE - 8%
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TomorrowlLab

VISIONS

Scan

Think

Inspire
Connect

LAB

Synergize
Catalyze
Develop
Succeed

RESEARCH

Observe
Analyze
Conclude

Advise

EXPERIENCE

Communicate
Sensitize
Change

Excell



LIVING q
TOMORROW TomorrowLab

Global Unique Platform

Neutral Catalyst

Sensitize, Communicate Open Innovation Guiding

Broking Knowledge

Synergy platform Inspire, Connect, Change,

. Coordinat e, Om
20% Future Visions

80% Todays Innovations

Participants
Guided Tours

Working Groups (NOWLEGDE
Image &Marketing
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TomorrowLab Value and Strategy Mapping ©




